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Election day is October 21…be sure to vote…it matters!
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How did we get here?

In 2012, the Copyright Modernization Act came into force and included in the legislation was 
the addition of “education” as an allowable purpose under fair dealing. Canada’s writing, visual 
artist and publishing community was deeply concerned that a vaguely worded exception would 
be used by the education sector to forgo payment and end long-standing affordable licensing 
agreements with Access Copyright. 

Since 2012, that is exactly what has happened.

A majority of the education sector has adopted self-interpreted “fair dealing” copying policies 
that claim that much of what is copied in schools, universities and colleges is covered under 
the “education” fair dealing exception and can be done for free. Since their implementation, 
most post-secondary institutions and K-12 public schools outside of Quebec stopped paying 
royalties to Access Copyright for the reproduction of published works.

The impact on the incomes of creators and publishers and their ability to continue producing 
content that is valued and needed in educational institutions has been significant.

Royalties collected by Access Copyright from the education sector have declined drastically, 
resulting in a 77% decrease in royalties distributed to creators and publishers since 2012. Add 
to this, overall declines in creator incomes and impacts to direct sales to publishers, and you 
have an industry that has been brought to its knees.

This message was heard loud and clear during the parliamentary review of the Copyright Act 
conducted by the Standing Committee on Industry, Science and Technology and the Standing 
Committee on Canadian Heritage. 

The Heritage Committee was especially attuned to the concerns of creators and publishers, 
and the report it issued, Shifting Paradigms, validates that the marketplace is broken and it 
needs to be fixed.

The report includes recommendations that, if enacted, would foster positive, sustainable con-
ditions for Canada’s writers, artists and publishers, and benefit students and educators at every 
level by encouraging continued investment in high-quality Canadian content.

What’s at stake?

For the over 650,000 Canadians that make up Canada’s cultural industries, the 2019 Federal 
Election comes at a critical time. Canadian creators and publishers find it increasingly difficult 
to make a living. Their ability to continue to create and share their work which documents our 
stories is under threat.

What’s at stake?

How did we get here?
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What’s the fix?

Fair compensation for educational use of content needs to be restored. 

The Heritage Committee’s Shifting Paradigms report provides a blueprint 
for action that must guide legislative efforts after the election. 

Access Copyright calls on the next Government of Canada to implement the 
following recommendations from the Report:

• Amend the Act to clarify that fair dealing should not apply to educational 
 institutions when the work is commercially available;

• Promote a return to collective licensing through collective societies;

• Review, harmonize and improve the enforcement of the statutory damages   
 for infringement for non-commercial use in section 38.1(1) of the Copyright   
 Act;

• Harmonize remedies for collective societies under the Copyright Act;

• Review, clarify and/or remove exceptions contained in the Copyright Act, 
 ensuring that any exception respects section 9 of the Berne Convention for   
 the Protection of Literary and Artistic Works, to which Canada is a signatory;

• Establish an artist’s resale right.

What can you do to effect change?

Election campaigns are a time for everyone to speak up and get involved. 
As a member of Canada’s creator and publisher community, you bring 
a unique perspective to help election candidates understand what’s at 
stake and what they need to do starting on October 22.

What’s the fix?

What can you do to effect change?
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Here are the key ways you can engage and join the conversation 

Interact with candidates in your riding

During the campaign, candidates running for election will be out-and-about in your riding. They 
want to meet and learn more about the members of the community they are running to 
represent. It’s a perfect opportunity to discuss the concerns of Canadian creators and 
publishers and to ask important questions while also laying the groundwork for a relationship 
should be they be elected.

What are some key points to share with candidates?

Candidates want to know what matters to their constituents. Here are key points to maximize 
the impact of your message:

• Adding “education” to the fair dealing exception has had a devastating impact on 
 creators and publishers and their ability to sustain a living. Two standing committees   
 of the House of Commons and the Federal Court of Canada have all examined    
 this issue and concurred there is a problem that needs to be fixed.

• The cumulative impact of the education fair dealing exception for creators and 
 publishers has been devastating. The next Government of Canada must commit to 
 immediately undo the damage of the past seven years.

• The next Government of Canada must commit to implementing recommendations in   
 Shifting Paradigms as a key part of its copyright and cultural policies.
 
• Supporting Canada’s cultural industries requires fair compensation to creators and 
 publishers for the use of their work by the education sector.

What you can ask candidates?

What will you do to ensure that the creators in your constituency are 
able to earn a living? 

What is your party’s plan for restoring fair compensation for the 
educational use of Canadian creators and publishers’ content?

Will your party commit to implementing the recommendations in 
Shifting Paradigms if it forms the next Government of Canada?

The key way you can engage and join the conversation

What are some key points to share with candidates?

What can you ask candidates?
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Vote: This is the single most important thing any of us can do. Cast your ballot 
on election day (October 21) or – even better - when advance polls are open 
(October 11-14) to avoid the rush. 

Ensure you are registered to vote. If you receive a Voter Registration Card, you are 
registered to vote. If you’re not sure, go to: https://www.elections.ca/content2.
aspx?section=reg&document=index&lang=e.

Make voting fun! Round up friends and family in your riding and hit the polls to-
gether. Take a photo of yourself outside the polling station and share it on social 
media as a way of encouraging others to get out and do the same.

Everyone loves a hand-written letter, even candidates: A personalized mailed 
letter to candidates introducing yourself, outlining your concerns and what you 
would like them to do is a very effective way to make yourself heard. Be sure to 
ask for a reply. Email works as well. If you are sending an email to a current 
Member of Parliament, be sure to send it to their campaign office email.

Find out where your candidates will be in your community: All-candidate 
debates, community events and meet-and-greets are all events that are likely to 
happen in your riding. Learn where candidates will be and consider attending to 
have a chance to meet candidates face-to-face.

Engage & join the conversation on social media: Most, if not all, candidates will 
be active on social media (Twitter, Facebook, Instagram), as well as the major 
party leaders & political parties. Social-media handles for party leaders & political 
parties are included at the end of this toolkit. 

Tag candidates, leaders & parties on social media, and be sure to include these 
hashtags, which will be monitored by those you want to reach: #elxn43 #cdnpoli 
#polcan #VoteArts2019 #ArtsandCultureVoter #IValueCdnStories

How to make yourself heard
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All the details you need for the 2019 Federal Election

Election day is October 21.

Advance polls are from October 11-14. Visit https://www.elections.ca/content2.aspx?sec-
tion=vote&document=index&lang=e for all the details on when polls are open & to ensure you 
are registered to vote.

Debates: The English federal election debate will be held on Monday, October 7 from 7:00 to 
9:00 p.m. EDT. The French federal election debate will be held on Thursday, October 10 from 
8:00 to 10:00 p.m. EDT. 

Keep track of where the major parties stand on the issues, including arts & culture. Maclean’s 
has a tool to track platforms & promises. Check it out here: https://www.macleans.ca/poli-
tics/2019-federal-election-platform-guide-where-the-parties-stand-on-everything/ 

Elections Canada’s website (elections.ca) includes all the information you need to know about 
your riding, who is running, and when and where you can vote. Just type in your postal code 
on the home page to get all the details you need!

How to contact political parties & leaders

This tool kit is for informational purposes only. Access Copyright does not endorse or support any party or 
candidate in the Federal Election.

Bloc Québécois
www.blocquebecois.org
Twitter: @blocquebecois
Facebook: @blocquebecois
Instagram: @blocquebecois2019

Leader: Yves-François Blanchet
Facebook: @yvesfrancois.blanchet1
Instagram: @yfblanchetbq

Liberal Party of Canada
2019.liberal.ca
Twitter: @liberal_party
Facebook: @LiberalCA
Instagram: @liberalca

Leader: Justin Trudeau
Twitter: @JustinTrudeau
Facebook: @JustinPJTrudeau
Instagram: @justinpjtrudeau

Conservative Party of Canada
www.conservative.ca
Twitter: @cpc_hq
Facebook: @cpcpcc
Instagram: @cpc_hq

Leader: Andrew Scheer
Twitter: @AndrewScheer
Facebook: @AndrewScheerMP
Instagram: @andrewjscheer

New Democratic Party of Canada
www.ndp.ca
Twitter: @ndp
Facebook: @NDP.NDP
Instagram: @ndpcanada

Leader: Jagmeet Singh
Twitter: @theJagmeetSingh
Facebook: @jagmeetndp
Instagram: @jagmeetsingh

Green Party of Canada
www.greenparty.ca
Twitter: @canadiangreens
Facebook: @GreenPartyofCanada
Instagram: @greenpartyofcanadaofficial

Leader: Elizabeth May
Twitter: @ElizabethMay
Facebook: @ElizabethMayGreenLeader

People’s Party of Canada
www.peoplespartyofcanada.ca
Twitter: @peoplespca
Facebook: @peoplespca
Instagram: @peoplespca

Leader: Maxime Bernier
Twitter: @MaximeBernier
Facebook: @hon.maximebernier
Instagram: @hon.maximebernier

All the details you need for the 2019 Federal Election

How to contact political parties and leaders
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